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ENGLISH VERSION

Instruction : Figures to the right side indicate marks.

1 (a) Explain the various marketing concepts 10
(b) Discuss comparison between sales and marketing. 10
OR

1  Give the meaning of marketing strategy. State its functions and 20

process.

2 Give the meaning of pricing determination. Explain its objectives 20

and pricing policies in detail.

OR
2 (a) Explain the stages of product life cycle. 10
(b) State the reasons for failure of new product. 10
3 (a) State the managerial problems and decision of physical 10
distribution.
(b) Write a short note on : Development of wholesale market 5

and retail market with reference to India.

OR
3  Explain the factors affecting on distribution channel decision. 15
4  Give the meaning of personal selling. State its objectives and 15
process.
OR
4 (a) Explain the various methods of advertising budgeting. 10
(b) Difference between advertising and publicity. 5
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